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SEO is Always Changing!

άLŦ ȅƻǳ ŀǊŜ ŦƻƭƭƻǿƛƴƎ ŀ ōŜǎǘ ǇǊŀŎǘƛŎŜ ǘƘŀǘ 
dates back to 2008 or earlier, toss it away.  

LǘΩǎ ƴƻǿ ǿǊƻƴƎέΦ 
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Why Social Media Matters



SHIFT



New Web ςReal Time
Resultssearch phrase + prior searches

controversy
your  location

device used in search 

http://content.zdnet.com/2347-9595_22-162923-163213.html?seq=15


New Web ςReal Time

What influences search results?

ÅSearch term velocity ςlevel of controversy

ÅLanding pages beyond your main website

ÅMaps and location

ÅSocial Media

ÅImages and Videos

ÅDevices used for search



Ten Blue Links

Example: Legal Firm SEO ςOld Web

Old Ways
ÅOptimized landing pages
ÅKeyword-rich content
ÅTechnically correct



Ten Blue Links

Legal Firm SEO ςOld Web & New Web
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Controversy

Term



Legal Firm SEO ςNew Web

High 
Controversy

Term


